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Whatôs Inside... 

AIDS IS NOT DEAD,  

Play safe Always  

¶ Know your partner  

¶ Use condoms and/or gloves  

¶ Donôt mix excessive amounts of 

drugs and/or alcohol with sex, 

keep a clear upper head  

¶ STDs ( and babies ) are other 

risks of unsafe sex  

¶ Get tested often ïstay healthy  

Come OUT!!!  

¶ Closets are for hangers and Narnia 

¶ Be honest with yourself and loved ones 

¶ There is nothing to fear, You are not alone. 

¶ Enjoying the same sex is not shameful 

¶ Support is available (friends, family, lover/ 

playmate, community members and online

ï www.hrc.org/issues/coming_out.asp  
 

The newsletter is looking for writers and advertisers in AZ and beyond. 
Know of any, refer them.  

 

Original articles that might be of  interest to LGBAT community highly 
welcome.  

Advertisements are free to post and the (known) current market read-
ership is Canada,  most of continental United States, Northern Mexico 
and some friends in England. 

Information to submit is on the website or below.  

Feedback. / Comments / Submissions /  Sug-

gestions  

One of Us is an electronic based newsletter sent out to indi-

viduals who have expressed interest in the publication. One 

of Us uses information available through personal contacts, 

the Internet, and independent writers. Credit is given when 

contact information is available. Feel free to copy and dis-

tribute the newsletter in any format, but do not sell or take 

credit for the product.  

Articles may be edited for space or clarity. If you would like 

to place an article or ad, send the item[ Word document for 

articles and PDF format for ads] by e-mail to 

devi3ant@hotmail.com  

Thank you, © Crkdhalo.Ink  

Get Involved!! Health Sites:  

 

Parkinsonôs: http://www.parkinson.org/  

HIV and AIDS: http://www.hiv.com/  

Male Depression: http://www.maledepression.com/  

Diabetes: http://www.diabetes.org/  

http://www.hrc.org/issues/coming_out.asp
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July 2010 Events  

¶ Every Sunday, starts at 5pm ï Reflections Bingo Hall, 3415 W. Northern Ave. in Phx. 

¶ Every Tuesday at PJ's in VOC 6:30 - Contact Greg at luckyredrocks@gmail.com 

¶ Every Thursday at Red's in Sedona 6:30 - Contact Sedona Pride at info@sedonapride.org 

¶ Every third Saturday at the Mile High Grill in Jerome 7:00 - Contact Dennis at dizzy-
bear73@gmail.com 

¶ Friday, July 2nd ï 1st Friday Art Walk in Flagstaff. For details; www.flagstaffartwalk.com  

¶ Saturday, July 3rd, 2:00 - 6:00 PM (First Saturday of each month) - MOONBURN Men's 
Spanking Play Parties. Party details, contact:   MoonburnLA@sbcglobal.net  

¶ Sunday, July 4th ï Independence Day! Wienies, Melons and freedom for most. 

¶ Sunday, July 4th ï Fundraiser @ Apollos in Phx, see flyer for 
details. 

¶ Monday, July 5th, 5:30 -7pm ï 1st Monday Socials @ Oak-
ville Grocery Co. , 15015 N. Scottsdale rd in Scottsdale, AZ 

¶ Wednesday, July 7th, 6:00 pm - 7:30 pm   - Regular DFA 
Meeting. This event repeats every month on the first Wednesday at 
Bigfoot BBQ in the Old Town Shops (Leroux and Birch), 120 N 
Leroux St # 123, Flagstaff, AZ, (928) 226-1677. For more info 
about our hosts: http://www.bigfootbbq.com  

¶ Thursday, July 8th, 6 -9pm ï Drinking Liberally @ Bigfoot Bar -
B-Q in Flagstaff in the basement of the Old Time Shop on the corner of 
Birch & Leroux in Flagstaff  

¶ Friday, July 9th to Sunday, July 11th ï Bears in the Heat 
in Wichita, KS. For more information, go to 
http://www.wichitabears.org/  

¶ Saturday, July 10th to Sunday, July 18th ï Provincetown 
Bear Week in MA. For more information, go to 
http://www.ptownbears.org/  

¶ Sunday, July 11th, 11am -
2pm ï Free FREE Market - Flagstaff 
@ Taala Hooghan Infoshop & Youth Media Arts Center, 1704 N. Second St. in 
Flagstaff. The Free free market is a place where people can come bring things 
they no longer need or use and give them away. Everything is Free- no money 
is exchanged. Reuse and Recycle instead of buying! Better for us, our commu-
nity, and the environment! It is not necessary to bring something in order to 
take something. You are welcome to take what you are interested in regardless 
of your contribution. All leftovers will be donated to communities in need. 
Nothing will be sold. The FREE Free Market is not about bartering, selling, or 
discounting. Hope to see you there! For more information, go to 
http://www.taalahooghan.org/  
¶ Friday, July 16th to Sunday, July 18th ï Thunder in the Mountains 
BDSM run in Denver, CO. For more details, go to 
http://www.thunderinthemountains.com/  
¶ Saturday, July 17th to Sunday, July 18th ï Arizona Highland Celtic 
Festival in Flagstaff. For more information, go to http://www.nachs.info/  

         

             [More>]  
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      July 2010 Events      

¶ Saturday, July 17th to Monday, July 19th ï Montana Two Spirit Gathering @ the Black Tail Ranch 
in Wolf Creek, MT. For more information, contact David Herrera at   outinmt@aol.com.  

¶ Saturday, July 17th - The White Party, @ Tlaquepapue Terrace, 
Saturday July 17, 2010, 7:00PM to 12:00AM, Admission $12.00. For 
more details, go to http://www.sedonapride.org/events.html  

¶ Saturday, July 17th ï X-Chain-G of Flagstaff bdsm 
monthly play party, every 3rd Saturday of the month. For 
more details, contact Craig at railman3@hotmail.com  

¶ Sunday, July 25th ï Dore Alley street fair in SF. For more 
details, go to http://folsomstreetfair.org/alley/  

¶ Saturday, July 31st ï FBB presents Return of movie 
nights. We re- welcome movie nights with Viva La Freak!- a 
cavalcade of freaky, weird movies starting at 6pm. Bring a 
snack or something to drink, a friend and the rest will be 
provided. Email devi3ant@hotmail.com for details and di-
rections. 

Quotes of the Month  

ñDemocracy! Bah! When I hear that I reach for my feather boa!ò 
 -Allen Ginsberg 

  
ñIt has always been the prerogative of children and half-wits to point out that the emperor has no clothes. 

But the half -wit remains a half -wit and the emperor remains an emperor.ò 
-Dream in Neil Gaimanôs The Kindly Ones 

 
ñEvery man supposes himself not to be fully understood or appreciated.ò 

-Ralph Waldo Emerson, writer and philosopher (1803 -1882) 
 

ñHow can you be in two places at once, when youôre not anywhere at aaallll?!?ò 
-The Cheshire Cat in Disneyôs Alice in Wonderland 

 
Idiot Wind: ñWe donôt necessarily discriminate. We simply exclude certain types of peopleò 

- Colonel Gerald Wellman, ROTC instructor 

Humor for the Masses 

 As a bagpiper, I play many gigs. Recently I was asked by a funeral director to play at a graveside service for a homeless man. He had 

no family or friends, so the service was to be at a pauper's cemetery in the Kentucky backcountry. 

  

As I was not familiar with the backwoods, I got lost; and being a typical man, I didn't stop for directions. I finally arrive d, an hour late, 

and saw the funeral director was already gone; the hearse was nowhere in sight.  

  

There were only the diggers and crew left, and they were eating lunch. I felt badly and apologized to the men for being late. I went to 

the side of the grave and looked down. The vault lid was already in place. I didn't know what else to do, so I started to play. 

  

The workers put down their lunches and began to gather around. I played out my heart and soul for this man with no family and  

friends. I played like I've never played before for this homeless man. And as I played Amazing Grace, the workers began to weep. They 

wept I wept we all wept together. When I finished, I packed up my bagpipes and started for my car. Though my 

head hung low, my heart was full. 

  

As I opened the door to my car, I heard one of the workers say, "Sweet Mother of Jesus, I never seen nothin' like that before, and I've 

been putting in septic tanks for twenty years!  



4 

                        Is It Gay or European?  
                                Minor Details By Bob Minor    
People used to ask about a man who didnôt fit the American image of manhood: ñIs he 
gay or is he European?ò 

  

In an episode of Seinfeld, Jerry acquired a small bag to carry around everything that 
stuffed his pockets. When he forgot it, his companions said, ñHey, you left your 
purse.ò ñItôs not a purse,ò Jerry shot back. ñItôs European.ò 

  

American manhood has come to look down upon European models of masculinity. 
Since the early twentieth century, European versions became less patterned and, thus, 

suspect. 

  

As the concept of the American male as rugged individualist and pioneer tamer of the wilderness became the 
standard, there was less respect for European ñdevianceò from this American machismo. 

  

Militarily we had to help Europe win their wars, after all. What saved them, and still will with all of our troops 
still stationed in Europe today, was the Yanks. 

  

Socially, they became ñmommy statesò with all their welfare, healthcare, and concern for the family lives of work-
ing people. Caring for their citizens ï what bleeding hearts! 

  

Our model was to tough it out. No pampering of the weak and needy for us. We loved to think of ourselves as dif-
ferent, and the U.S. as the worldôs hero and only hope. 

  

Any male in our culture who doesnôt fit this model isnôt fit to be called a man here. And the way to force men into 
the American male role is to pull out the gay slur. 

  

When the kids say ñThatôs so gay,ò they may not be thinking about their LGBT friends, but they are certainly 
thinking that whatever ñgayò means, goes against American gender-training.  

  

Among all of Europe, France came to bother us most of all. They were so wanting to be, well, French. 

  

France just wouldnôt embrace Americaôs cowboy culture. They thought of themselves as distinct from our influ-
ence and were proud of their non-American ways in language, literature, and culture. 

  

So, their men were seen as the most effeminate -- read un-American. Their objections to the US having its un-
challenged way with the world rankled most in the breast of the American warrior.  

  

ñHow many Frenchmen does it take to defend Paris?ò the putdown of the French went. ñNo one knows. Theyôve 
never tried.ò 

  

Then there was the name switch in the Congressional cafeteria ï French fries would now be called ñFreedom 
fries.ò ñOld Europeò just wouldôt fall in line with American exceptionalism when we headed for Iraq to rid it of 
non-existent WMDs. 

  

Now the French have done it again. McDonald's of France just released a TV ad welcoming gay people to their 
restaurants. The spot, entitled "Come As You Are," shows a young gay man eating in McDonald's with his father, 
who doesn't know his son is gay. 

Nathalie Legarlantezec, brand director of McDonald's France explained it as, well, French. "We wanted to take a 
look at how French society is today. We're very comfortable with the topic of homosexuality, there is obviously no 
problem with homosexuality in France today.ò 

  

                (European...continued on the next page) 
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(European... continued from the previous page) 

Not being like those French, the protectors of American ñvaluesò mocked it. That icon of angry white American 
manhood, Bill O'Reilly, made it a talking point, asking if it caused people to crave burgers or fries. He ridiculed 
its slogan, "Come As You Are" by inquiring if McDonald's will be running an Al Qaeda ad as well. 

  

In a June 13th article, McDonald's COO Don Thompson told the Chicago Tribune that the U.S. market would not 
replay the ad. Thompson said the company discusses how marketing that reflects cultural norms in one market 
can have ñcultural implicationsò in markets elsewhere in the world. 

Though the right -wing portrays this as part of that giant assault meant to destroy American values as they define 
them -- which, they believe, should be those of the whole world -- the French ad wasnôt some conspiracy to 
change anyoneôs values. 

It was marketing by a multi -national corporation to enhance its bottom line. It was a pure business decision ï 
what will bring more French into what the French see as an icon of American encroachment: the local McDon-
aldôs. 

The National Gay and Lesbian Chamber of Commerce, which represents the interests of an estimated1.4 million 
LGBT-owned businesses in the United States, cut off any future relationship with McDonald's and its subsidiar-
ies, after trying to work with them.  

  

In a letter to the company, it expressed its "utter dismay at the blatant geographic pandering to the LGBT com-
munity in the recently released TV ad in France, while McDonald's has continued to distance itself from the 
LGBT segment in the United States." 

  

The Chamber understood exactly what this was ï a decision about making money by playing on the cultures in 
which it finds itself. It was not about freedom of speech, or being an accepting corporation, or reshaping moral 
values.  

  

A boycott of McDonaldôs might be appropriate business-wise. What more can we expect from a mammoth multi-
national corporation than doing whatever it takes to increase its profits and stock values. 

  

But what really needs to be cheered is the French for being, again, unlike us. What needs to be jeered is us. 

  

The ad plays in France because of what the French have done, because of where they have come in terms of ac-
ceptance of diversity and rejection of American ideals about LGBT people and those well-worn ties of bigotry to 
American machismo. Because French culture is more accepting, McDonaldôs could make the marketing decision 
that this ad would work there.  

  

Likewise, McDonaldôs also knows that there is still an issue about accepting everyone as they are, particularly 
LGBT people, in these United States that matters enough to its demographic. No matter how we might think they 
should treat us like France, McDonaldôs as a profit-oriented company recognizes how far the US still has to come 
on the issue. 

  

While Europe has gone in one direction socially with some countries legalizing marriage equality, Americaôs go-
it -alone manhood brags about the fact that we havenôt gone there, weôre loners who are in no way ñEuropean.ò 

  

Robert N. Minor, Ph.D., Professor of Religious Studies at the University of Kansas, is author of When Religion Is 
an Addiction; Scared Straight: Why Itôs So Hard to Accept Gay People and Why Itôs So Hard to Be Human and 
Gay & Healthy in a Sick Society. Contact him at www.FairnessProject.org  


